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Sammy is @ Physician
pecialist REALTOR who will:
- Find you a home in 3 days or less
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Sammy Glassman 602-799-0683
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Phoenix Medical Professionals Family,

ctober is a special month.
It is that magical time
when we Phoenicians

start getting our healthy doses of
Vitamin D as we come out of heat
hibernation and begin to enjoy the
great outdoors again. As we em-
bark on Breast Cancer Awareness
month, the golden Fall expressions
are sprinkled with bursts of pink
everywhere as we honor this very
important time of year.

I could think of no one greater to
feature on the cover of this month’s
edition than Dr. Connie Jones. Dr.
Jones has been a pioneer in breast
health through her dedication to
radiology and the publishing of
her book; 1he Breast Test Book: A
Woman's Guide to Mammogra-
phy and Beyond. We also had the
ereat honor of introducing Holly
Rose and her fantastic organi-
zation; Don't be « Chump, Check

Jora Lump! — alocal, non-profit

making a difference in our breast

cancer community by providing
education and assistance, where
100% of the funds raised are in-
vested back into our community.

We are thrilled to introduce you
to Dr. Wyatt Wood, an amazing
Orthodontist who is really im-
pacting the North Valley with his

community minded approach. Dr.

Wood is my son’s orthodontist,
so I can attest first-hand what an
incredible practitioner her is.

Dr. Paul Pannozzo is another trail-
blazer, with a surgical center in the
north valley, Dr. Pannozzo was the
first to offer Nevro high frequency
spinal cord stimulation in Arizona
and he continues to lead the way
in new technology and treatment
programs.

Please take a moment Lo get to
know Greg Coury, President of
Mountain View Funeral Home
and Cemetery, our featured

sponsor for October. This
family owned business

is a strong supporter of
Phoenix Medical Profes-
sionals and are committed
to total care for the passing
of Toved ones.

[t was greal seeing many
of you at our Launch Party
in September. Keep yvour
eves peceled for the next
party where we will honor
the doctors featured in
Phoenix Medical Profes-
sionals. I you would like to
be featured, please contact
me at Denise/ Thompson@
n2pub.com.

In health & happiness,
Denise Thompson /
Publisher
denise.thompson(@
n2pub.com
480-816-3369
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meet

. CONNIE
JONES,

Author & Radiologist with
Solis Mammography

Photo Credits; Glenn Mire, Mire Images

he Phoenix metropolitan arca has

several radiologists who are either

fellowship trained or dedicated breast
imagers. It has been proven in studies that
radiologists who spend 70% of their time or
more in mammography and breast imaging
have a higher a and higher cancer de-
tection rate compared to general radiologists.
However, our 5 subspecialty breast radiolo-
gists at Solis Mammogra are unique. We
are clinically oriented - our physicians see
ALL diagnostic patients and explain their
results at the time of the evaluation.

This makes the evaluation more accurate
because assessments are made with more
than just imaging results. Direct history is
gathered to help clarify the reasons for the
examination. A ical examination is done
as needed which is a remarkable advantage
in determining if the arca of concern
ious for cancer.

We quite simply have more information than
most radiologists have when making their final
decision about a particular problem. To some
degree, we take on the role of a prima

provider as it pertains to breast symptoms. That
in combination with expert interpretation skills
leads to more aceurate evaluations. Addition-
ally, because all our radiologists read 90-100%
breast imaging, our cancer detection rates are
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higher than the national average
and our recall rates are much
lower than the national average.

The practice operates through
a model of collaboration. My
leadership style is based on t
demonstration and expecta-
tion of excellence, whether its
another physician or clerical
staff. I do not expect those

I work with to do more or
work harder than T am willing
to do myself. T am not loud

or boisterous, but there are
clearly de

d consequences
for substandard performance
or disruptive personality attri-
butes. More importantly, there
is a culture of giving pos
feedback on daily bas

One of the best ways Tve
found to k v staff
engaged is to help them
understand how their part in
e process is needed, how it
improves the overall patient

experience and ultimately, how

it improves the assessment for

the patient (our ultimate goal).

It is truly a trickle down model
from scheduling, to appoint-
ment check-in , to the overall
exam delivery which ultimate-
Iy helps our team better serve
our patients. Issues with any
of these steps could lead to
a poor patient experience, or
more importantly, an incom-
¢ work up.

At Solis Mammography there
is a concerted effort to improve
staff fitness by offering fitness
incentives with FREE Fitbit
options. Burnout is real in our
profession, but I have a strong
faith in God and depend on
his grace to help me in times
of stress. Additionally, T also
have a very strong and active
family life including a college
age son, my husband (a retired
phoenix detective) and our fur
babies (three horses, a baby
mule named Ginger, two dogs
and a German Shepard puppy
named Bella). Our 10-acre
ranch in northern Arizona is

a retreat from the busyness of
my hectic work life.

[ did not go into medicine
inking that I would be in
breast imaging or even radiol-
ogy, but as T went through my
training it became obvious to
me that breast radiology pro-

ded the intellectual stimula-
tion and patient contact that
was right for my personality.
Radiology literally chang
the speed of technology, so it
allows for constant learni
and keeps the job int
and exciting.

Younger physicians need to
know that there are many sub-
specialties and niches within
medicine, so it's important

to be open minded, because
what you think you might like
isn’t necessarily what fits your
personality or skill set best.

[ currently supervise and
participate in a free second
opinion conference for women
newly diagnosed with breast
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members are physicians in breast radiology, breast
surgery, medical oncology, radiation oncology and
plastic surgery. All these physicians volunteer their

time Lo review cases and give expert recommen-
dations about treatment planning before the
patient has treatment, so that she is aware of

all of her options before making a life altering
decision. Unique to this conference is that
patients attend and ask questions directly of
board members, so they can get better clari-
fication and understanding of their choices.

In January 2019 I will be relocating to
northern Arizona and will serve as the medical
director of breast imaging for Northern Arizona

Radiology. Unlike the Phoenix metropolitan area
there are no dedicated breast imagers who service
the northern Arizona community. It is my goal to
develop a world class breast imaging department

and provide high quality state of the art services
to the women of
northern Arizona.

Dr. Connie
Jones is author
of The Breast
Test Book:

A Woman’s
Guide to
Mammog-
raphy and
Bevond.

%
-




8 |

GETTINGTO Know [IIIHP%

Dr. Wyatt Wood

WITH WOOD ORTHODONTICS | ,‘V@#

| was born in California and then we
moved through a couple of states while
my dad was in school before settling in
northern Utah where | completed high
school. A year after high school, | met
my wife Bobbi while coaching the high

school girl’s tennis team. We dated and
were married 3 years later. | attended
Utah State University and played on
their tennis team while | was studying
to enter dental school.

Bobbi and T had our oldest daughter,
Chanel, as we were leaving for dental school
al the University of Nebraska. We had our
daughter Frika and son Jackson while we
were in Lincoln and the Cornhuskers col-
lected a national football championship.

We had a short, 1-year stint in Idaho to

be close to family while I underwent treat-
ment for cancer. We have been very for-
tunate that I have been in remission ever
since. While in Idaho, T worked in a group
dental practice and applied for an ortho-
dontic residency. We were lucky enough to
get in The Ohio State University program,

B J‘?'

so we spent the next 8 years in Columbus
where we had our youngest son, Faston.

I'ven though we enjoved our time in the
Midwest, we wanted to get out of the
humidity and move somewhere sunny.
On our scouting trip to Arizona to find
ajob and place to live, we fell in love

with Anthem and decided to make it our
home. We got here in 2004 and in 2005 1
opened Wood Orthodonties in Anthem.

The community has been good to us and
a great place to raise our family and we
have tried to give back as much as we can
through sponsoring local sports teams,
schools, theaters, clubs ete.

When Dr Sheppard, of Sheppard Pediatric

Dentistry and I were close to the end of
our 10 year leases in the John C Lincoln
buildings, we were presented a new lease
that we signed only to have them change

their minds, so we decided to look for new

locations and ended up completing a new
building together in December 2015 that
gives us a new view, more room to take

The onet

care of our patients and an opportunity to
own our offices.

We currently have Sheppard Pediatrie
Dentistry, Wood Orthodontics and Back
to Health of Anthem (Dr Brian Hester) in
the building long term. Angel Pediatrics is
in the process of building out their office
in the remainder of our building.

Wood Orthodontics prides itself in pro-
viding good customer service in addition
to great orthodontic results. We want to
treat people the way we would want to

be treated and my team is excellent at
carrying out that vision. Almost all our
team resides in the Anthem arca and
have families integrated into the many
local activities provided here. We welcome
feedback to help us in this customer
service goal.

A unique characteristic of Wood Ortho-
dontics is that its our one and only loca-
tion, so we are here to serve people 5 days
a week and easy to reach on the weekend
if an emergency were to ever arise.

MEDICAL PROFESSIONALS

In general, most children will not
need any orthodontic treatment
until they are either close to or
have all their permanent teeth

erupted. Having said that, the best

time for an initial consultation is
when the front 4 teeth on top and
bottom are coming or trying to
come in.

As the oldest child in my family,
my parents couldn’t afford braces
while T was home, so T had my
braces as an adult. Tt is never

too late to have the smile you
deserve and probably 20-25% of
our patients are adults. Besides
braces, Invisalign, a technological
breakthrough, allows a person to
wear a series of clear aligners to

sequentially straighten their teeth.

With 3D scanning technology, we
don’t even have to take molds of
the teeth to do many of the things
we do now including Invisalign.

Orthodontists used to think that
retainers only needed to be worn
for a limited amount of time or
until growth is complete, but it
has been shown that teeth will

MEDICAL PROFESSIONALS
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Reaching a healthy weight can reduce
the risk for over 30 health conditions
and complications.

Medi-Weightloss® is a clinically-proven
medically-supervised solution. Our providers
create an individualized solution for each
patient based on their medical history, goals,
and food and exercise preferences.

ON AVERAGE, OUR PATIENTS LOSE
14 POUNDS THE FIRST MONTH!*

shift, even if they've been held in

place for 5 or 10 years. A majority

of my adult Invisalign patients ®, WEEKLY SUPPORT AND MOTIVATION
had braces as a child and no i= DETAILED NUTRITION PLANS

longer were wearing retainers, so

© FOCUS ON BEHAVICR CHANGE
& FDA-APPROVED MEDICATION EVALUATION
P STATE-OF-THE-ART DIAGNOSTIC TOOLS

they are back to straighten their
teeth again.

If T were to offer advice loyoung
medical/dental providers, it would
be to treat people the way you
want to be treated.

Contact us to learn more about how the

program can help your patients reach their weight loss goals
and improve their health!

Years from now, I hope to still be
in my same location, with hope-

INSURANCE!"

fully many of my same employees,

2450 W. Happy Valley Rd, Ste. 1148
Phoenix, AZ 85085
TLOSS (602)491-2695

hat works!’ MediWeightloss.com

providing the highest quality of
care possible. I want to continue
to help church youth groups and
have coached many of the sports
teams when my children were
vounger. I've organized several
other businesses to help donate

T On average, patients compliant with the Medi-Weightloss® Program lose 6.4
pounds the first week and 14 pounds the first month. Rapid weight loss may be
associated with certain medical condmons amd should on\y be considered by
those who are medically appropriate. Medi IP, LLC. All Rights Reserved.
*Not all providers are in-network with all carriers. Not all services and products are

homework folders to all the local covered. Contact your carrier for details.

K-8 schools.
Wood Orthodontics Proud Member
41930 N Venture Dr., Ste 150
Anthem, AZ 85086
623-792-7323
www.WoodOrtho.com
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Sam and our mobile Advanced Planmno Team will come to you!
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FUNERAL HOME & CEMETERY

7900 L. Main Street
Mesa, AZ. 85207
480-832-2850

ST L ey
SAI\ T.-U\ \1011NTA]N VIFW

21809 S. Ellsworth Road
Queen Creek, AZ 85142
480-888-2682

Hilary Samples
760-391-3456
hsamples@mvfuneralhome.com

OUR MISSION

To deliver and provide the safest medical gas systems and
medical gases available. To guarantee next day delivery
and provide service that gives both the patient and the
healthcare provider peace of mind.

Since 1988 MGS has been a proven local resource that can
respond to medical gas system emergencies as they arise as
well as provide all medical gases.

MGS has a complete sales and service staff to help

you with all facets of your medical gas systems.

Our goal is to provide you with quality
products and excellent customer service
at competitive prices.

We're the professionals that the professionals use.

SERVICES | PRODUCTS | ON SITE WORK

24410 N. 20th Dr., Bldg G, Phoenix, AZ 85085
623-581-3200 | FAX 623-581-0727 MEDGASAZ.COM

MGS

Medical Gas Services, Inc.
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Meet HEALab Advisory
Board Member,

Wenady
Bruno
Thomson,

MBA

Wendy Bruno Thomson, MBA, formed TTG Advisors, LLC (TTG), a robust national
healthcare consulting company, in 2009. TTG’s mission is to analyze, optimize and
increase profits of medical practices and facilities by introducing operational effi-

ciencies and financial analysis and routines.

Thomsons career in
healtheare began in 1998

at Northwest Hospital in
Seattle. Following her tenure
in Washington, and comple-
tion of her MBA, Thomson
relocated to her native state
of Arizona. She strengthened
her business administration,
financial, strategic and man-
agement skills as a C-level
executive for a Fortune 100
financial institution.

TTG was formed in 2009
after Thomson helped
several physicians evaluate

MEDICAL PROFESSIONALS

their practice perfor-
mance. Upon discovery of
inefficiencies and financial
mishandling, Thomson
became an advocate for
promoting and optimizing
healthcare practices.

Thomson has facilitat-
ed the reformation of
hundreds of medical
practices across the coun-
try. Services included in
TTG’s repertoire include:
recruiting, analysis,
auditing, revenue cycle
management monitoring

and operational analysis
and optimization. Thom-
son is well versed in all

areas, particularly forensic

accounting and analysis.

Along with serving on

the Board of Directors for
ASU’s HEALab, Thomson
serves on the board of Di-
rectors for Positive Paths,
an organization that men-
tors and supports low-in-
come women. She also
serves on several political
and community boards
commilted to improving

the lives of the underpriv-
ileged. As a proud mother
of two, Thomson plans

to begin her Doctorate in
Behavioral Health Man-
agement at Arizona State
University in carly 2019.
Thomson’s business acu-
men is well-respected and
widely known throughout
the healtheare industry.

TTG is based in Chandler,

Ariz., and supports medi-
cal practices and facilities
across the country.



DESIGNED FOR PATIENTS
ON ANTICOAGULANTS

\/
— K Free Daily is a complete
eK Free Da’Iy . multivitamin without vitamin K
r - f "

or other nutrients shown to
\\ affect INR. If your patients need
Y to restrict vitamin K or are

KFi E.ﬂ;:'-iﬂ}') taking an anticoagulant such

m——— as warfarin, Coumadin®,
S ! Jantoven®, or Marfarin®, K Free

=== Daily is the only complete

multivitamin of choice.

Patients who sign up for the subscription program receive
their first boftle for a savings of 33% OFF our regular price!

www.kfreedaily.com | (855) 696-8584 | info@kfreedaily.com

TOP 3 REASONS

why Physicians are more important than Audiologists when treating hearing loss

Audiologists have come to realize that the single most important factor to treating hearing loss is a patient’s Physician. Currently, over
30 million individuals in the United States have a form of treatable hearing loss. If these individuals are going to receive help for their
hearing loss, it will be due to their Physician for the following reasons:

#1. Individuals with hearing loss turn to their Physician first If the hearing loss epidemic ever has
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The Physician is the first person that individuals with hearing loss turn to for help.
Patients often rely on a referral from their Physician to point them in the right direction
for hearing treatment.

#2. Physicians are the first medical professionals to identify hearing loss.

If patients are unaware of their hearing difficulty, their Physician is often the first medical
professional to identify it. Physicians often notice hearing loss when dealing with its
co-morbidities such as Diabetes, Dementia, and Heart Disease.

#3. Patients trust their Physician’s recommendation

Patients are more likely to have a hearing evaluation when it is recommended by their
trusted Physician. The only thing more powerful than a Physician recommendation for a
hearing test is a recommendation from an angry spouse.

To see how Dr. Olson can help serve your patients

4122 W. Innovative Drive Suite #1071, Anthem, AZ 85086

623-295-3068 | www.AnthemHears.com

chance of coming to an end, it will be
because Physicians and Audiologists work
together. At Applied Hearing Solutions,
Audiologist Dr. Clifford Olson understands
that the care he provides directly reflects on
the Physician who referred the patient. This
is why he is committed to following Best
Practices which only 30% of hearing care
providers utilize. Dr. Olson is always
happy to provide Lunch & Learns for
Physicians and their staff.

give him a call at 623-777-5943 or visit www.AppliedHearingAZ.com A

APPLIED HEARING

COLUTIONS
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Improving the patient experience world-wide... one practice at a time!
Let’s talk to see how we can help you make it happen.

“Effective. Interactive. Engaging. These “l love what my technology company can do for

Workshops were definitely worth investing in patient outcomes, but it will never replace the
and have lead to improvements in patient
experience as well as staff teamwork.”

importance of high-touch and compassionate
care that you teach in the Passion for

. Patient™ Workshops.”

Varesh Chaurasia, MBA, MHA

Chief Executive Officer, Board Chairperson, Dr. Biju Thomas,

4C Medical Group Neonatologist

Maximize Profits
Improve Patient Satisfaction
Minimize Turnover

. W/p i. ém

INTERNATIONAL

Gina W. Ore Call me: 602-677-1614 | passionforpatients.net

Founder and CEO i . .
Passion for Patients™ gina@passionforpatients.net

We help focus on your finances,

so you can focus on your patients
— 1.

FARGO

At Wells Fargo, we provide a comprehensive suite of financial solutions to the healthcare industry. We take the time to understand your
business needs and goals, and then we build a strong, long-term relationship to support your healthcare business now and for years to come.

We have a national presence, but our local focus means that we understand the market where your healthcare business operates. And our
dedicated team serves healthcare companies in various sectors with varying levels of complexity.

Talk to me about how I can help your healthcare business.

Ben Thomas
480-324-2106
benjamin.thomas@wellsfargo.com

All financing is subject to credit approval. Deposit and loan products offered through Wells Fargo Bank, N.A. Member FDIC.
EQUAL HOUSING

LENDER © 2018 Wells Fargo Bank, N.A. All rights reserved. Equal Housing Lender. IHA-5679901
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INSIGHTS

By Wendy
Bruno Thom-
son, MIBA,
LHA, TTG
Advisors
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INSIGHTS

IMPACT
TO YOUR PROFITABILITY

f you have an independent medical

practice, you likely know, all too well,

that the healthcare environment is
challenging. You know that the success
of your practice is not just about being a
phenomenal Physician.

In a climate where Physicians are worried
aboul maintaining independence, our
rescarch still indicates that Specialists are

far more profitable independently than as
employed Physicians. However, to survive (or
grow) your profitability, we have five challeng-
es foryou that we'll feature over the upcoming
months. The first challenge is to understand
the value of your patient collections.

Challenge =1: Calculate, and collect,
patient financial responsibility in advance
of performing services.

According to data pulled from 50
practices and surgery centers of various
sizes, locations, and Specialties - In 2013,
patient responsibility was 5.25% of the
total income. In 2018, we are trending at
16.2%. In 2019, we expect up to 13%.

This amount is largely uncollected income
and missed opportunities for you. An
individual Specialist may bring in about
$55,000.00/month and is likely not col-
lecting close to $9,000.00/month if the
below protocols are not in place.

x. Patient
Monthly Income: Rzgponsibility
555,000 58,910
$100,000 516,200
$500,000 $81,000
$1,000,000 5162,000

If the patient leaves your practice or facil-
ity, without paying, there is a very small
likelihood you will receive that payment.
Its not due to sheer negligence from the
patient. Patient statements are confus-
ing, often inconsistent, and most billing
teams do not have the capacity to chase
these payments down after the service is
provided.

Implement the following into your prac-
tice, immediately:

of Patient
Collections

1. Deductible Collections: designate a
team member to check insurance benefits,
deductible amount available and used.
Educate the patient on the status of

their deductible and the amount due for
services. If'its over $100, we recommend
calling the patient in advance to make
sure they are aware.

This applies to office, surgical and facility
services. Collect this deductible amount
before services are offered. Or, set up a
payment plan where 50% is collected

up front and the balance at the post op/
follow up visit.

2. Co-Insurance Collections: most plans
do not cover 100% of services. Calculate
an estimate of what amount will be due
that is patient responsibility. In most
cases, it is an estimate but, aim to collect

750/

75% of this amount up front.

3. Past Due Collections: ask the check in
team Lo check for patient past due balanc-
es when they check in and colleet for past
duc at the time of service.

MEDICAL PROFESSIONALS

4. Patient Co-Pays: Most practices are
collecting co-pays. The amount collected
may not always be the right amount

but, copays are not the reason for the
collection shortage. If youre one of

the few that aren’t enforcing this,

please do. It’s a contractual obliga-

tion for most insurance companies

and a very fair expectation.

Please don't rely on your billing
company, or department, to
collect the patient responsibil-
ity after services are rendered.
Pre-collecting is easy with

the right tools and messag-
ing. Keep in mind, with

very minimal effort, a solo
Physician may be leaving
$9,000/month on the

table. I you have multiple
providers, this amount

grows exponentially.

Be deliberate in the roll out of

the efforts, provide great tools

for your front desk and incredible due
diligence after rollout. You'll have enough
financial reprieve to reduce financial
stress and enjoy the patient care you are
so passionale aboul providing.

MEDICAL PROFESSIONALS
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Luxury Real Estate Specialist

Offering exceptional real estate
expertise, uncommon knowledge,
outstanding resources, and first
class service.

@ Gon | STE2

C: 480-283-3009
jane.blacker@russlyon.com
Janelblacker.com

FIND YOUR
HAPRPPRY PLACE

< CRUISE PLANNERS
4, ——

' YOUR LAND AND CRUISE EXPERTS

Dawn Plonkey - Cruise Specialist
Your adventure awaits...CALL TODAY!

602-687-7652-844-842-7491

www.traveladventuresbydawn.com | dawn.plonkey@cruiseplanners.com
_f traveladventuresbydawn

FLST# 39068, CST# 2034468-50, HST# TAR-7058, WAST# 603-399-504
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Introducing

Greg Coury

with Mountain View Funeral
Home and Cemetery

T g \h;loun;ain |
MOUNTAIN VIEW ew Funera
Home and
Cemetery

is family owned and has been serving the
community since 1951. They proudly serve
three locations: Mountain View Funeral
Home and Cemetery in Mesa, San Tan
Mountain View Funeral Home in Queen
Creek and Superstition Cremation and
Funeral Services in Apache Junction.

They are a full-service funeral home and
have two on-site crematories. \When a loved
one passes on they never leave our care.

At Mountain View, they're all about family
so they make sure families are treated with
respect, dignity, and compassion. They have
a fully licensed staff and serve all faiths.

They love educating people on the im-
portance of preplanning their funeral or
cremation. They never want to see a family
struggling to make decisions for loved
ones. It can be emotionally and financially
draining on them.

MEDICAL PROFESSIONALS

You will see them at expos and commu-
nity event. Not only will you see them

out at community events, but they often
hold their own events for the public to
attend. Some of the events they hold

are: Quarterly Bingo night, Valentine's Day
Luncheon for widows, Toiletry Drive for
Homeless Veterans, Blanket Making Event
for the Homeless, Annual Memorial Day
Program, Blessing of the Animals in Octo-
ber, Annual Tree of Remembrance Service,
Blood Drives, Quartermania Fundraising
Event, and our End of Summer Extravagan-
za at San Tan Mountain View. If interested
in learning more about these events,
please like them on Facebook: Mountain
View Funeral Home and Cemetery, San Tan
Mountain View Funeral Home, and Super-
stition Cremation and Funeral Services.

Community is a large part of their business
and we feel very strongly about giving back!

Greg joined the family business after
spending his entire life watching the great
things his father and grandfather accom-
plished and witnessing the fruits of their

labor. He has always wanted to be an
entrepreneur. Working with his father solid-
ified his belief in his grandfather and what
he did for the entire family. In the future

he hopes to continue the family business
while growing it and creating new opportu-
nities and ventures.

Greg is from a very large family, many of
whom live in Arizona. His grandfather moved
here from a small Catholic town in Lebanon
when he was in third grade. His hard work
and many accomplishments encouraged his
children to work hard and many of his kids
were natural entrepreneurs.

His father was in the cold food storage
industry and he spent many days and hours
working full time during summers and after
college. He is the youngest of four children,
all born in Mesa, AZ and raised in Gilbert.

Greg was born with a heart condition, so
when he was young, he spent a lot of time
in hospitals and doctor offices. He had mul-
tiple open and closed heart surgeries grow-
ing up. During those challenging times,

his family was a huge support. He learned
quickly to do his best and be happy with
the life God chose for his while counting
his blessings.

Greg grew up going to private catholic
schools and attended Arizona State Uni-
versity. After college, Ihe opened a frozen
food warehouse in New Mexico for his fa-
ther's company. Shortly after moving back
to Arizona, he got married and now has 3
kids of his own. When his father purchased
Mountain View Funeral Home and Cem-
etery, he partnered with him to continue
growing our family business.

To learn more please contact:

Greg Coury, President

Mountain View Funeral Home

and Cemetery

7900 E. Main Street, Mesa, AZ 85207
Phone: 480-832-2850
www.mountainviewfuneralhomeand-
cemetery.com
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with The PainMDs
Ambulatory
Surgical Center

have been the medical director for

The PainM Ds Ambulatory Surgical

Center since 2012. T got started in
pain management, because of my father.
I1e was a pain doctor before there was a
discipline called pain management. T was
exposed to the field from my carliest days
and its basic tenets appeal to me. T was
hurt many times over the years and my
dad would help me, so I saw first-hand
the good results that are possible.

Through The PainMDs, I have been able
to be on the vanguard of some exciting
new technologies. We offer a very broad
range of diagnostic and treatment ser-
vices. Physical examinations integrated
with in-house radiology and electro-
diagnostics vield the proper diagnosis
and treatment programs run from basic
exercise programs and physical therapy to
injections to neuromodulation. We also
offer limited detoxification programs and
weight management programs to help
people get where they need to be.

[ was the first to offer Nevro high
frequency spinal cord stimulation in
Arizona after it became FDA approved,
and T was the first to implant the fully
MRI-compatible spinal cord stimulation
system and first WaveWriter platform

18 |

from Boston Scientific. These are neat
and exciting technologies to offer pa-
tients for their chronic pain conditions

that can be absolutely life changing.

I believe T have instilled a patient-centric
attitude to the practice. I have seen plenty
of things in medicine that I do not agree
with, so I make sure we do the exact
opposite. In my practice there is always
someone there to answer the phone,
because T really dislike the automated
menus that people normally encounter. T

| believe optimal health
maintenance starts with our
own personal decisions. |
try to lead by example for
my employees, so my words
and actions suggest keeping
a healthy weight while
choosing good health habits.

MEDICAL PROFESSIONALS

do not have a “clinic day” and
“procedure day” because pa-
tients want to get some relief
for their complaints when they
come. I do not have a mid-lev-
¢l, because paticnts want to
see the physician for their

visits, especially when they go

see a specialist. We make sure
we get the authorizations for
medications or procedures
and do whatever appeal is nec-
essary. We will never change
these core concepts.

From my perspective, [

believe that patient quality

care is helping resolve their

MEDICAL PROFESSIONALS

pain issuc. I believe there is a
solution for almost every pain
complaint and providing qual-
ity care means reaching the
treatment goal without any
adverse outcome. Maybe one
day quality care will be more

along the lines of what I think
instead of checking boxes on
the computer screen.

In terms of my staff, [ keep
them engaged by showing

them my appreciation for their

work. We all work as a team

and I could not do what I do
without them. The work and
obstacles can be stressful and

it's helpful for them to know
[ have empathy for what they
must contend with every day.

Recently, T began to close early

on Fridays to help prevent
burn out of my stafl'and my-

self and that’s been a big help.
[ try to stay active and fit with
regular exercise and biking
and hiking as well.

I believe optimal health
maintenance starts with our
own personal decisions. I try
to lead by example for my
emplovees, so my words and
actions suggest keeping a

healthy weight while choosing
good health habits.

Outside of work, I am involved
in my kids’ school and church
aclivities. As my kids get older
we will do more volunteer

activities as well. T think it’s
important to show the benefits
of community service.

I T could offer advice to younger
physicians, it would be this:
IHappiness rests in being able to
work the way you want. Don’t be
afraid to strike out on your own
and see what you can do. Aim
high and do not compromise.

ke
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CHARITY

Don’t be a Chump!

By Holly Rose

CHECK FOR A LUMP!

Don’t be a Chump!
Check for a Lump!

is a local, non-profit
making a difference
in our breast cancer
community by
providing education
and assistance

with free wigs and
mammograms. 100%
of the funds raised
are invested back into
our community.

Founder, Holly Rose,
discovered breast can-
cer through a self-ex-

am at age 89 after her
friend posted a breast
self-exam reminder
on TFacebook. Follow-
ing treatment, Mrs.
Rose created Don’t be
a Chump! Check for

a Lump! to remind
women to perform
breast self-exams and
timely mammograms
to help save lives.
They offer free breast
health magazines and
wellness workshops to
empower women with
the facts, screening

guidelines, and pre-
vention tips.

Don’t be a Chump!
Check fora Lump! also
offers a wig assistance
program to breast cancer
patients undergoing
chemotherapy treatment,
providing women with a
free, new wig. They have
assisted over 1,155 wom-
en since ineeption.

Due lo Komen leaving
Arizona in 2017 and
the new giant deficit in

Quality Home Care

You Can Trust

breast health resources
for mammograms and
treatment, Don't be a
Chump! Check fora
Lump! has jumped in to
help fill this gap and raise
funds for free mammo-
grams and treatment.

Support local. Donate,
sponsor or volunteer
for Don’t be a Chump!
Check for a Lump!
Together we can make
a difference in the fight
against breast cancer.

pmrmmwf

Valerie Shaw / Franchise Owner | 602-374-5775 | vshaw@assistinghands.com | www.assistinghands.com/phoenix

MEDICAL PROFESSIONALS

Plan upstream towards
steady income downstream

A little planning today can make all the difference tomorrow. We can help you
design a distribution strategy aimed at preserving your savings and helping to ensure
your income stream flows throughout your retirement.

Call today for a complimentary portfolio review.

David De Nitto, CRPC®, CFP*

Senior VP - Imeestment Officer

Senior PIM Portioilo Manager

2425 £ Cameltack Rd, Sudte 1050

Phoenix, AL B5016

Direct: (602} 952-5150

David Desintto@wellslamgoadstiar.com

htps: /o, welistzrgoadvisors ooy David Dentto
CA bevparance 0 ODOM30%

| Investment and Insurance Products: » NOTFDICInsured » NOBank Guarantee ™ MAY LoseValue |

Wieshs Farg Addvesrs o5 3 Coadie narmet used by Wells Faego (learing Sevices, LLL, Member ST, 3 negrizered broker-dealer and non- bank affiliste of Wes
Fargo & Company. © 209 Welis Fargo Clearing Services, L AR rights neserved

AT

(318-000a8

Is your discounted
billing fee costing
you thousands?

Complimentary consultations offered.

Medical Billing & Coding Services
Medical Billing (RCM) Audits
CPT/ICD-10 Coding Audits
Guaranteed Follow Up & Results
Serving 120 physicians in 7 States

8925 E. Pima Center Pkwy, Suite 105
Scottsdale, Arizona 85258
www.revMD.com | 480-991-8100 Ext 102

ASTERING & ASSOCIATES, we
Medical Practice Management

i EEY

Founded in 1985. Member of HFMA, MGMA & RBMA

MEDICAL PROFESSIONALS
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slobal Wealth Strajegees offers secunities and advisory = il dc—l ror ld !
-.I1.-N-|1r-._|a anad (FO 1
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- Cash/Liquidity Management - Alternative Investments - Business Growth Planning
- Financial Planning - College Funding Strategies - Succession & Exit Planning
- Investment Strategies - Liability Managemeant - Benefit Programs

(Growth vs Income Planning) (Property & Casualty, Tax Reduction Strategles) Estate Planning
- Retirement Strategies * Protection (Individual & Group) - Asset Protection
- Retirement Plans {Life, Health, Long Term Care

{401k, Defined Contribution/Benefit) Dissbility Income, Crilical liness & Travel)

Amrish Patel (480) 221-6502, Amrish.Pateli@ GWSirategies.com or Lance Hashim (480) 336-3456, Lance Hashim@GWStrategies.com
The GWS TEﬂl‘ﬂ Amrish F'.alr_-,l Bill Steward, Dhwani Harde, Lance Hashim, Neeta Palel, Dimilrius Augustin

o, LLE [IF '.i' 3 redisies

Ask for no cost/obligation consultation:

wd invesimant adusor. Membear FINRASIPC

BEFORE AFTER

Don't let the thought of remodeling/updating your office scare you.
\We are here to assist with your interior environment, furniture and finishes. At IN 2 Design we will walk you
through the steps necessary to create a beautiful, efficient and functional space. A space that you can be

proud of as you are serving your patients.

CREATIVE Phoenix, AZ 85032

2008 KNOW Book Festujes

INNOVATIVE  9ohnson@inadesignliccom

in2d llc.
DESIGN TIMELESS i
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Solutions

www.arsunblock.com

Mention this
ad for a

FREE remote

with motorized screen
or awning purchase.*

*Cannot be combined with any other offer or
promotion or discount. Only one per customer.
Expires November 15, 2018.

Check out our website:
AZsunblock.com
480-947-3070
Arizona ROC #309399, #311408
Licensed, Bonded & Insured

ed Sunout, Life in

L Proudly serving Phoenix, Tucson, Flagstaff, Sedona, Prescott and surrounding areas.
Providing Shade Solutions for 25 years.

*Video Marketing to highlight your products and
services.

= Marketing Portraits - when a simple head shot just
won't do.

= Aerial Videography and Photography for investments,
sales, insurance, or marketing.

« Commercial/Business Videos for testimanials, training
& educaton, About Us', corporate and speakers

events, website and social media videos.

* Regardless of the size of the project, we bring our
teamn of professionals te make sure the results exceed
YOUr eXpectations.

We will work with you in our studio, your home, your
business, or on a site-ocation specific for your project.

Making you look

n Visit us on Facebook - Mire Images Videography -:TITTITZ”]E and ﬁfEJ
www.mireimages.com shectactla
office 602.595.0243 - cew. 602.999.9217 ~ 'E' <

Book us Today!

MEDICAL PROFESSIONALS
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TTG HEALTHCARE ADVISORS

Increasing profitability of practices
and surgery centers across Arizona

Practice and ASC set up tt HEALTHCARE
Credentialing and contract negotiation g ADVISORS

Revenue cycle management audits
Strategic consulting and financial analysis
Operational assessments

Improve your profitability. Schedule a free consultation with TTG by calling 480.652.5928 or
visiting ttghealthcareadvisors.com.

Want to increase your profitability? Read our article inside.




